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Money-Saving High-Speed Access Solutions

ore consumers and business-
Mes across the area now have

access to high-speed
Internet. The possibilities are endless
— download movies, share photos or

video with friends and family, or surf
the Internet for the latest news.

This vital service is crit-
ical for education,
government agen-
cies and many
other public

and private
enterprises.

An investment

in this technol-
ogy allows
residents and
businesses to
access affordable
and reliable high-

speed Internet service to serve their
diverse needs.

Cathedral technicians have installed
high-speed Internet equipment that is
based on DSL technology, which can
support over 5,000 phone lines at a
time. When completed, the ser-
vice will be able to support
over 25,000 customers
within three miles of
the central switching
offices. The service
is delivered on a
dedicated line to
the customer’s
home or business
and is supported
by 24/7 customer
service and techni-
cal support.

Getting the Most From Your Business
Communications Plan

trying to identify high-tech servic-

es that can help them improve
their overall business performance.
One solution could be professional
consulting services.

Large corporations are faced with

Fortune 500 and small business own-
ers need an end-to-end partner to
help them address complex business
issues such as expansion into new
markets both nationally and globally,
data management issues, obsolete
infrastructure, and security issues and
needs. As a result, IT support has
never been more vital to helping com-
panies achieve their business goals.

The new trend is work-
ing with a consultant
versus bring these
capabilities in-house.
Many companies pro-
vide advanced com-
munications and IT
solutions to a variety
of businesses and
organizations,
designed to assist
management with
developing solutions
focused on five areas:
Security Services, IT
Services, Network Integration and

Engineering, IP Communications and
Contact Center Services.



